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Admit it. You’re addicted to your 
Fitbit. Or perhaps the health app 
on your iPhone. If you’re like 
anyone nowadays trying to juggle a 

career, a personal life and an exercise routine, 
tracking how many steps you take, how many 
miles you run or how many calories you burn 
can be the most gratifying way to satisfy your 
desire to stay healthy. 

IMEX America 2018 in Las Vegas certainly 
encouraged attendees to get a move on. Two 
successful programs—one new and one tried 
and true—had participants ever-conscious of 
wellness and the importance of movement.  

Caesars Forum Walking Challenge by 
Heka Health 
Busy convention attendees traveling from 
meeting to meeting and booth to booth on a 
huge trade show floor can take an astronomical 
number of steps per day. Why not inject some 
healthy competition?

This was Caesars Entertainment’s thought 
exactly when partnering with Heka Health and 
IMEX Group for the first annual Caesars Forum 
Walking Challenge at IMEX America.

“Health and wellness are core values for 
Caesars, so it definitely fits right in with our 
company philosophy,” said Reina Herschdorfer, 
director of marketing for national meetings and 
events at Caesars Entertainment.

She added that Caesars employees are re-
quired to get biometric health screenings annu-
ally and encouraged to live a healthy lifestyle, 
while the company always aims to incorporate 
wellness into meeting agendas.  

“The Caesars Forum Walking Challenge by 
Heka Health was a really fun, motivating way to 
add a bit of competitiveness for IMEX attend-
ees and award some great prizes from Caesars,” 
Herschdorfer said, adding that the program 
was also the perfect opportunity to promote the 
2020 debut of the new Caesars Forum.

The 550,000-square-foot conference center 

will feature a 100,000-square-foot outdoor pla-
za, perfect for wellness breaks, yoga sessions, 
group activities and walks, in addition to open-
ing receptions and meals.

The Caesars Forum Walking Challenge by 
Heka Health at IMEX was a huge success.

“Making it a win-win for everyone involved, 
including the organizer, the sponsor and the 
participants is the goal,” said Tony Salah, CEO 
of Heka Health, a venture-backed startup 
based in Silicon Valley that uses software to 
power custom-branded, turnkey connected 
health solutions. “It’s all about creative ways to 
utilize mobile technology and gamification to 
promote healthy behavior.” 

More than 400 people participated in the 
challenge at IMEX, taking more than 5.7 million 
total steps over the three-day program. Steps 
were tracked through a downloadable app and 
presented on a leaderboard at the challenge 
booth. 

Prizes for reaching daily step goals of be-

Steppin’ Out
IMEX 2018 puts its best foot forward with innovative active programming

BY LORI TENNY

20_MT_1218_Wellness.indd   20 11/19/18   1:17 PM



As a mass of attendees made their way onto 
the trade show floor on the first day of IMEX 
America, I made a beeline to the Be Well 

Lounge at the other end of the hallway for a peace-
ful pit stop before the hectic pace began. After 
a short meditation with Lee Papa, along with a 
little healing sound therapy with “Rosie,” her pink 
crystal singing bowl, I was off to the races, rested, 
rejuvenated and ready to take on the world. 

Papa, a mindfulness speaker and trainer, has a 
kind of super power when it comes to her craft. She 
has spearheaded the IMEX Be Well Lounge for four 
years, and she’s slowly been attracting a steady 
following of repeaters as well as newcomers. They 
come to her sanctuary of serenity for what they are 
realizing is a dose of much-needed wellness during 
IMEX—or any show for that matter. 

The Be Well Lounge was as popular as ever at 
IMEX 2018, with Papa offering a full schedule of 
guided meditations each day, as well as a place to 
sit, relax and just “be” in the newly designed area. 

“We were very pleased to be able to partner 
with Imprint Group and DMC Network this year, 
and I wanted to build the decor around the theme 
of the sessions, which was the road map to living 
mindfully—understanding self-love, self-care and 
self-mastery,” she said. “Imprint Group took the 
theme and ran with it, creating these fantastic 
vignettes using those terms. 

The design included comfortable couches, 
greenery, candles and trickling waterfalls. 

Papa’s biggest reward throughout her journey 
of speaking and training on the importance of 
mindfulness for planners and attendees?

“Time and again, it’s when an attendee comes 
back a year after they first meditated in one of my 
sessions and says it changed their life,” she said.”

—Lori Tenny 

Lee Papa:  
Be Well Lounge
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tween 15,000 and 35,000 included experiences such as the High Roller at the LINQ Prome-
nade and a Relaxation Day at the Qua Spa & Garden of the Gods Pool at Caesars Palace. Dai-
ly scan-in QR code prizes were also awarded. The top steppers were entered into a drawing 
for a VIP Las Vegas getaway at a Caesars Entertainment property. 

IMEX Run
Another way attendees stayed active was through one of the show’s most successful pro-
grams to date: the IMEX Run. The 5k run along the Las Vegas Strip takes place Wednesday 
morning at the show every year. Attendees—700 registered runners for the 2018 event—
don’t seem to mind rising before dawn to take part in the excitement. 

“The IMEX Run has always sold out since we launched it, and a great story is that one of 
our consultants who had never run before participated one year and has now become a ded-
icated runner,” said Dale Hudson, director of knowledge and events at IMEX. “By implement-
ing these types of programs into events, we actually have the ability to change people’s lives.”

The IMEX Run was developed and is produced annually by Events by tlc. The company 
recently merged with Case Imagine to become VOQIN’.

“We approached IMEX five years ago about creating a 5k run to balance the rest of the 
cocktails and parties, introducing a healthier way of connecting people—sweatworking,” 
said Miguel Assis, partner and CSO at VOQIN’. “People are getting more conscious of 
well-being, and it’s a way of getting energized for the second half of the show.”  

This year, team sponsors included Hilton, LVCVA, Simpleview, Switzerland Convention & 
Incentive Bureau and GES.  m

LEE PAPA AND MEDITATORS, 
BE WELL LOUNGECAESARS FORUM WALKING CHALLENGE BY HEKA HEALTH

CAESARS FORUM  WALKING CHALLENGE BY HEKA HEALTH
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